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 To identify the factors influencing the entrepreneurial behaviour of women entrepreneurs and to develop a strategy for promoting entrepreneurship 
among SHG women

 viz., Chittoor (from Rayalaseema region), East Godavari 
(from Coastal region) and Srikakulam (from North Coastal region) 

 nearly two-fifth (37.92%) of the total women entrepreneurs had neutral entrepreneurial behaviour,  
followed by 21.67 % with highly favourable and 18.75 % with moderately unfavourable entrepreneurial behaviour, whereas only 12.5 % and 9.16 % of 
them had moderately favourable and highly unfavourable entrepreneurial behaviour, respectively. The overview of the correlation analysis revealed that 
education, annual income, social participation, mass media exposure, extension contact, training received, innovativeness, decision making ability, 
achievement motivation, value orientation, management orientation, economic orientation, scientific orientation, risk orientation and credit orientation 

2had a positively significant relationship with the entrepreneurial behaviour of women entrepreneurs at 0.01 level of significance. The ‘R ’ value of 0.80 
depicted that all the selected seventeen independent variables put together explained about 80 % variation in the entrepreneurial behaviour of women 
entrepreneurs.

  A 
suitable strategy was 
designed with seven 
steps, starting from 
‘identification of potential 
women entrepreneurs 
from SHGs’ to ‘converting 
t h e m  a s  b r a n d  
ambassadors for women 
entrepreneurship’. 

 

The present investigation was carried out in three districts of Andhra Pradesh 
during 2016-18.

The findings of the study revealed that 
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Introduction

‘Woman’ is the key for success of any human being 
because of their excellent qualities such as hard-working nature, 
patience, cordial affiliation, convincing capacity, communication 
etc., in handling multifaceted activities. On the other hand, 
women in rural areas are comparatively less educated, 
economically poor, confined to limited geographical boundaries 
and live under rigid structural constraints. Entrepreneurship is 
one of the prospective options to uplift rural women by generating 
self employment opportunities. The concept of Self Help Group 
(SHG) acts as a driving force for the rural women with the ultimate 
objective of converting household women as enterprising women 
and encouraging them to enter into entrepreneurial activities. 
SHG-Bank linkage programme which is the largest micro finance 
programme in the world, today touches 10 crore households 
through more than 85 lakh SHGs with deposits of about Rs. 
16,114 crore and annual loan off take of Rs. 38,800 crore and loan 
outstanding of nearly Rs. 61,600 crore of which, 88 % for rural 
women. The entrepreneurial behaviour of women entrepreneur of 
SHG was operationalised as the performance of women 
entrepreneurs in terms of different entrepreneurial traits in 
handling their business, so as to initiate, maintain and aggrandize 
the profit. The different entrepreneurial traits are perseverance, 
business communication skills, recognition and pride, need for 
achievement, analytical ability, decision making ability, planning, 
value of SWOT analysis, self-esteem and self-efficacy, flexibility, 
leadership, positive self concept, self-confidence, tolerance for 
ambiguity, innovativeness, independence, sense of efficacy, 
locus of control, competition and risk management. So, it is 
necessary to study the entrepreneurial behaviour and factors 
influencing the entrepreneurial behaviour of women 
entrepreneurs. The present investigation mainly intended to 
discover the entrepreneurial behaviour of women entrepreneurs. 
This would provide ample scope for identifying the factors 
influencing the entrepreneurial behaviour of women 
entrepreneurs. The correlation analysis will also be useful for 
identifying appropriate profile characteristics of women 
entrepreneurs, so as to take up need based efforts in improving 
those characteristics which contribute to the development of 
entrepreneurial behaviour of rural women. 

Materials and Methods

Andhra Pradesh state was selected for the study. One 
district each from three regions of the state viz., Chittoor (from 
Rayalaseema region), East Godavari (from Coastal region) and 
Srikakulam (from North Coastal region) were purposively 
selected based on the highest number of SHGs. Four mandals 
from each district, two villages from each mandal and one hamlet 
from each village were purposively selected based on the highest 
number of SHGs, thus making a total of 12 mandals, 24 villages 
and 24 hamlets, respectively. From each village ten women 
entrepreneurs were selected from all the existing SHGs in that 

hamlet, by using simple random sampling procedure thus making 
a total of 240 women entrepreneurs as the sample of the study. 
Correlation and regression analysis was carried out to know the 
relationship between profile characteristics and entrepreneurial 
behaviour of women entrepreneurs. Partial correlation analysis 
and Multiple Linear Regression Analysis was carried out with 
SPSS. A suitable strategy was developed to improve 
entrepreneurial culture among the rural women of SHGs.

Results and Discussion

Entrepreneurial behaviour of women entrepreneurs 
emerged out of SHGs : It is apparent from Table 1 that, nearly 
two-fifth (37.92%) of the total women entrepreneurs had neutral 
entrepreneurial behaviour, followed by 21.67 % with highly 
favourable and 18.75 % with moderately unfavourable 
entrepreneurial behaviour whereas only 12.5 % and 9.16 % of 
them had moderately favourable and highly unfavourable 
entrepreneurial behaviour respectively. Chi-square value 
(18.361) and p value (0.01) revealed significant association 
between region and entrepreneurial behaviour of women 
entrepreneurs.

SHG is the major architect for creating women 
entrepreneurs. This is a wonderful platform to transform ordinary 
women as women entrepreneurs. Women of SHG are involved in 
different activities like attending group meetings, maintaining 
group harmony, obeying leadership, contacting different 
departmental officials, negotiation of different SHG issues, 
exposure to different critical events of entrepreneurship etc. This 
might have developed a positive attitude towards 
entrepreneurship and motivated them to start the business. 

Further, their entrepreneurial experiences might have 
taught the managerial skills which are essential to maintain and 
aggrandize the profit from their enterprise. It could also be noticed 
that the some of the women entrepreneur due to their traditional 
and orthodox behaviour they could not be able to develop in their 
entrepreneurial endeavour. The overall trend indicating only one 
fourth of the SHG women were not positive towards 
entrepreneurship. This might be due to their lack of education, 
lack of awareness on entrepreneurship; family restrictions etc. 
might have developed unfavourable behaviour towards 
entrepreneurship. Hence, the above trend was noticed. These 
results are in accordance with the findings of Thakur and Barman 
(2014), Mubeena et al. (2018) and Lakshmidevi et al. (2019).

Relationship between the selected profile characteristics 
and entrepreneurial behaviour of women entrepreneurs : An 
overview of correlation analysis presented in Table 2 revealed 
that education, annual income, social participation, mass media 
exposure, extension contact, training received, innovativeness, 
decision making ability, achievement motivation, value 
orientation, management orientation, economic orientation, 
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scientific orientation, risk orientation and credit orientation had a 
positive and significant relationship with the entrepreneurial 
behaviour of women entrepreneurs at 0.01 level of significance.

The variable experience in SHG was non-significantly 
related to the entrepreneurial behaviour of women entrepreneurs 
whereas age was negative and non significant with the 
entrepreneurial behaviour of women entrepreneurs at 0.05 level 
of significance.

Age vs Entrepreneurial behaviour of women entrepreneurs: 
By virtue of their dynamic personal characteristics like credibility, 
risk taking, decision making and achievement motivation among 
the young women entrepreneurs might have induced the 
entrepreneurial behaviour. On the other side, the medium to 
higher age women by virtue of their exposure to diversified 
entrepreneurial episodes might have enhanced their 
entrepreneurial behaviour. The above twin reasons might have 

resulted in a non significant relationship between age and 
entrepreneurial behaviour. This finding corroborates with the 
reports Bhagyalaxmi et al. (2003); Bharathamma et al. (2006); 
Husain and Nair (2006); Naik et al. (2012) and Mubeena et al.  
(2018).

Education vs entrepreneurial behaviour of women 
entrepreneurs : The women entrepreneur with high educational 
qualification might be strong enough to take right decision at the 
right time by utilizing their intellectual potential derived through 
their education. They might be so thoughtful and deliberate in 
their actions due to high cognitive behaviour. On the other side, 
illiterate and low educated women entrepreneur might be lacking 
the aptitudinal and emotional drive which in turn resulted in poor 
entrepreneurial behaviour. Lower level of insights and rational 
thinking might have made them more conservative in their 
business operations. Hence, the above trend was noticed 
(Vashishta and Kunwar, 2005; Vinay, 2009; Sharma et al., 2012; 
Ram et al., 2013; Patil, 2013; Kondal, 2014 and Mubeena, 2017).

Experience in SHG vs entrepreneurial behaviour of women 
entrepreneurs : The less experienced women entrepreneurs of 
younger age are ready to grab the scintillating opportunities with 
lot of enthusiasm and passion towards the business. On similar 
lines, medium to highly experienced SHG women entrepreneurs 
might have realized the magnificent adventures in their 
entrepreneurial life. This might have contributed to the above 
trend.

Annual income vs entrepreneurial behaviour of women 
entrepreneurs : A strong financial support from the family 
members might have motivated to take risk in their business, as 
well as developing self confidence among the women 
entrepreneurs. The annual income of the family also might have 
contributed to the scale of enterprise which in turn had a great 
impact on entrepreneurial behaviour. On the other side, the 
women entrepreneurs with low annual income might be 
compromising themselves with the existing position and not 
thinking towards the development of their business (Nagesh, 
2006; Selvarani and Murugupandian, 2006; Ram et al., 2013; 
(Fayaz, 2015) and (Mubeena, 2017).

Table 1 : Distribution of women entrepreneurs according to their entrepreneurial behaviour

Category Rayalaseema (n=80) Coastal (n=80) North Coastal (n=80) Total (n=240)

N % N % N % N %

Highly unfavourable 5 6.25 5 6.25 12 15 22 9.16
Moderately unfavourable 22 27.50 10 12.50 13 16.25 45 18.75
Neutral 24 30.00 30 37.50 37 46.25 91 37.92
Moderately favourable 10 12.50 12 15.00 8 10.00 30 12.50
Highly favourable 19 23.75 23 28.75 10 12.50 52 21.67
Total 80 100 80 100 80 100 240 100

Mean=70.32; Chi square 18.361; SD=13.54; p=0.01=

Table 2 : Relationship between the selected profile characteristics and 
entrepreneurial behaviour of women entrepreneurs

Profile characteristics ‘r’ value

NSAge -0.08
Education 0.26**

NSExperience in SHG 0.05
Annual Income 0.26**
Social participation 0.49**
Mass Media Exposure 0.66**
Extension Contact 0.50**
Training Received 0.80**
Innovativeness 0.59**
Decision Making Ability 0.57**
Achievement Motivation 0.59**
Value Orientation 0.62**
Management Orientation 0.72**
Economic Orientation 0.55**
Scientific Orientation 0.62**
Risk Orientation 0.63**
Credit Orientation 0.73**

** Significant at 0.01 level; NS- Non-significant; n=240
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Social participation vs entrepreneurial behaviour of women 
entrepreneurs: Active social participation in terms of 
involvement in different social organizations might have enriched 
the women entrepreneurs with good leadership abilities and 
communication skills which will be the base for effective 
management of enterprise. On the other side, the low social 
participation might have put them under isolation led to poor 
social network which is essential for entrepreneurial 
development. This could be the possible reason for the above 
trend. This finding was similar with the findings of Bharathamma 
(2005).

Mass media exposure vs entrepreneurial behaviour of 
women entrepreneurs : Mass media is one of the potential 
sources of generating good ideas as well as widening the vision of 
entrepreneurs. This could be one of the best sources of locating 
the demand driven creative opportunities for selecting the 
enterprises. The women entrepreneurs might be so keen in 
recognizing their areas of development through different mass 
media. On the other side, the poor mass media exposure might 
have narrowed the vision of women entrepreneur and always 
made them be timid without any growth. This finding is in 
agreement with the findings of (Selvarani and Murugupandian, 
2006; Karde et al., 2009; Sreeram, 2013 and Mubeena et al., 
2018).

Extension contact vs entrepreneurial behaviour of women 
entrepreneurs : Cognitive entrepreneurship is sound and always 
aims towards greater success rate in any entrepreneurial 
venture. Obtaining multi dimensional expert opinions in all the 
walks of entrepreneurial life will broaden the entrepreneurial 
culture. Women entrepreneurs with high extension contact might 
be regularly approaching the extension personnel in different 
fields of their domain and might be regularly updating and 
conceptualizing the innovative ideas and executing then in their 
business (Sreeram, 2013 and Venkatesan and Vijayalakshmi 
2015).

Training received vs entrepreneurial behaviour of women 
entrepreneurs : Training on entrepreneurship might have 
supported the women entrepreneurs not only in terms of capacity 
building of a particular entrepreneur, but might have helped them 
in getting hand holding support to run the business so as to build 
their achievement motivation. The training might have exposed 
the entrepreneurs for production, marketing and finance related 
issues of business. Further, the training might have given 
opportunity to interact with successful entrepreneurs, which in 
turn developed their entrepreneurial behaviour. Hence, the above 
trend was noticed. This finding is in conformity with (Ganesan, 
2002; Sharma et al., 2005; Robita and Nandita, 2011; Sreeram, 
2013 and Mubeena, 2017). 

Innovativeness vs entrepreneurial behaviour of women 
entrepreneurs : The women entrepreneurs with high 

innovativeness might be always thinking towards creativity in 
their business by way of incorporating new ideas, things and 
patterns so as to achieve some strange outputs in their business. 
In course of time, they might be coming across new combinations 
of events which will create a domino effect on their business. This 
behaviour might have motivated the women entrepreneurs 
always to bring something new in their business. Hence the 
innovativeness had a positive impact on entrepreneurial 
behaviour. 

Decision making ability vs entrepreneurial behaviour of 
women entrepreneurs : The women entrepreneurs with high 
decision making ability might be so precise in taking optimistic 
decisions which in turn bring a positive change in their business. 
They might be adopting appropriate techniques in the collection 
of information as well as reasoning for taking right decisions. This 
mechanism might have built confidence among the women 
entrepreneur in turn improved their entrepreneurial behaviour. On 
the other side, poor decision making might have resulted in 
failures in the business and in turn developed unfavourable 
entrepreneurial behaviour. This result was in agreement with 
Navasakhthi (2005), Selvarani and Murugupandian (2006) and 
Mubeena (2017).

Achievement motivation vs entrepreneurial behaviour of 
women entrepreneurs : A strong desire to achieve something in 
life is the source of success for any individual. Being 
entrepreneurs, SHG women might be so desirous to reach their 
destination through committed efforts. They might be motivated 
through their fellow members in the group and learn the ways and 
means to achieve their goals. High achievement motivation might 
have driven their direction towards high entrepreneurial 
behaviour which is the root cause of success in business. On the 
other side, poor achievement motivation derived through lack of 
interest, initiation and inspiration might have contributed for low 
entrepreneurial behaviour.  

Value orientation vs entrepreneurial behaviour of women 
entrepreneurs : High degree of value orientation might have 
motivated them towards information gathering from reliable 
sources, consulting experts towards development of business as 
well as the urge to elevate the growth of business over a period a 
time. The consequence of such environment might have 
improved the entrepreneurial behaviour of women 
entrepreneurs. On the other side, traditional, isolated and timid 
women entrepreneurs might have low entrepreneurial behaviour 
due to their conventionally established value system (Sreeram, 
2013).

Management orientation vs entrepreneurial behaviour of 
women entrepreneurs : Plan, produce and market are three 
basic entities of entrepreneurship. The women entrepreneurs 
with high management orientation might be so keen in managing 
their day to day operations of business with judicious planning, 
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well organised production and marketing of their products. These 
three constituent elements of business might have produced 
remarkable outcomes of their business. The women 
entrepreneurs might also have learned the skills of their three 
elements through their experiences in the business. Hence the 
management orientation might have shown a positive trend with 
entrepreneurial behaviour of women entrepreneur. Hence, the 
above trend was noticed. This result was in line with the findings 
of Nagesh (2006) and Thakur and Barman (2014).

Economic orientation vs entrepreneurial behaviour of 
women entrepreneurs : Profit is the ultimate motto of the 
entrepreneurs. In spite of their sincere efforts to satisfy 
consumers through their goods and services, they might be 
aiming towards earning high profit from their business. The 
women entrepreneurs with high economic orientation might be so 
cautious in designing their actions in production and marketing so 
as to minimise the costs and maximise the net returns. In that 
direction, they might be focusing more on efficient utilization of 
available resources to achieve success in their business. Hence a 
positive trend was noticed between economic orientation and 
entrepreneurial behaviour. 

Scientific orientation vs entrepreneurial behaviour of 
women entrepreneurs : Science and technology are the two 
important indicators of precision for any entity. To be successful 
entrepreneurs, women might be so desirous to be precise so as to 
minimize the deviations in their performance. The women 
entrepreneurs with high scientific orientation might be always 
determined and targeting the real life achievements by following 
more systematic and legitimate procedures so as to derive 
success in their business. This might have developed good 
entrepreneurial behaviour among women entrepreneurs. On the 
other side, low education, poor socioeconomic conditions might 
have led to low scientific orientation and affected the 
entrepreneurial behaviour of women entrepreneurs. 

Risk orientation vs entrepreneurial behaviour of women 
entrepreneurs : Risk and uncertainty are two sides of the coin in 
an entrepreneurial endeavour. The women entrepreneur with 
high risk orientation might be always seeking towards bringing a 
positive change which is crucial for the growth of business. They 
might be operating in such situations with high uncertainty. Such 
behaviour stimulated the women entrepreneur towards taking 
appropriate decisions to meet the success in their life.

Credit orientation vs entrepreneurial behaviour of women 
entrepreneurs : High profile thinking and telescopic vision might 
be the two important factors for the women entrepreneurs to view 
the credit as one of the critical source for achievement. The 
women entrepreneurs with high credit orientation might be so 
eager to utilize the credit as a hand holding support to realize their 
dreams. They also might have felt the need for institutional credit 
to have more credibility in operating the business. This attitude 

might have developed a favourable entrepreneurial behaviour. 
Hence, the above trend was noticed. 

Multiple linear regression analysis of selected independent 
variables with the entrepreneurial behaviour of women 
entrepreneurs : The data depicted in Table 3. revealed that the 

2 2coefficient of determination ‘R ’ value was significant. The ‘R ’ 
value of 0.80 depicted that all the selected seventeen 
independent variables put together explained about 80 % 
variation in the entrepreneurial behaviour of women 
entrepreneurs. The partial regression coefficients presented in 
Table 3 further revealed that independent variables viz., mass 
media exposure, training received, decision making ability, 
management orientation and credit orientation contributed the 
most of variation in entrepreneurial behaviour of women 
entrepreneurs.

Strategy for promoting entrepreneurship through SHGs 
among rural women : Keeping in view of the profile 
characteristics of the women entrepreneurs of SHGs, their 
entrepreneurial behaviour, types and scales of enterprises, 
derived manifest changes through entrepreneurship, constraints 
and suggestions as given by women entrepreneurs of SHGs, a 
strategy was designed and presented in Fig. 1 for promoting 
entrepreneurship among rural women emerged out of SHGs. The 
strategy was designed with seven steps, starting from 
identification of potential women entrepreneurs from SHGs to 
converting them as Brand ambassadors for women 
entrepreneurship. All seven steps were integrated in such a way 
that, each step will have synergistic effect over the further steps. 
Critical events to be taken up in each step were clearly depicted 
starting from A to Z in such a way that the strategy would be more 
comprehensive, covering all the dimensions of women 
entrepreneurship through SHGs.

Identification of potential women entrepreneurs from SHGs : 
The first step covered the two events viz., verification of SHG 
documents and consultation of village organization assistants, 
fellow SHG members and opinion leaders so as to identify the 
potential women entrepreneurs from SHGs.

Verification of SHG documents : The basic concept of SHG is to 
generate potential women entrepreneurs. To achieve the target of 
converting home making woman to a woman entrepreneur is a 
challenging task for all the stakeholders. Joining in SHG is an 
initiation for women entrepreneurship. Interaction with fellow 
members as well as their transactions in SHG will stimulate their 
behaviour towards establishing business. The entry in SHG will 
explore the opportunities for women to become entrepreneurs. 
But their personal, socioeconomic and psychological factors will 
influence their decisions to become entrepreneurs. It is an 
yardstick to identify the potential entrepreneurs by analyzing their 
financial transactions in the group in terms of regular savings, 
regular repayments, loan request proposals, loan amount 
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received, purpose for which it is used, year of involvement in 
SHG, overall performance of the group etc. These records can be 
verified so as to identify the potential women entrepreneurs 
based on their literal documentation of the SHG activities.

Consultation of VOAs, fellow SHG members and opinion 
leaders : It is also mandatory to know the psychological 
component of a woman entrepreneur to assess their risk taking 
ability, innovativeness, need for achievement, decision making 
ability, self confidence, communication, management abilities 

through VOAs as well as fellow SHG members and opinion 
leaders in the village. This act will explore more productive 
woman entrepreneur with great zeal and enthusiasm and can 
venture into high profile enterprises with courage and optimistic 
locus of control. The telescopic faculty of a woman entrepreneur 
is also one of the important trait need to be appraised.

Identification of potential entrepreneurial avenues and 
available natural resources : The second step covers two 
events viz., conducting “EONRA” Entrepreneurial Opportunities 

Table 3 : Multiple Linear Regression analysis of selected independent variables with the entrepreneurial behaviour of women entrepreneurs  

Profile characteristics Partial regression co-efficient values Computed ‘t’ values

NSAge -0.055 -1.559
NSEducation 0.027 0.753
NSExperience in SHG 0.025 0.721

NSAnnual income -0.039 -1.161
NSSocial participation 0.050 1.155

Mass media exposure 0.091 1.906*
NSExtension contact 0.013 0.314

Training received 0.421 8.908**
NSInnovativeness -0.011 -0.260

Decision making ability 0.103 2.499**
NSAchievement motivation 0.033 0.721
NSValue orientation 0.070 1.305

Management orientation 0.215 4.119**
NSEconomic orientation -0.081 -1.630
NSScientific orientation -0.027 -0.514

NSRisk orientation 0.096 1.809
Credit orientation 0.127 2.501**

2 a= 10.105; R =0.80; *Significant at 5% level of probability; ** Significant at 1% level of probability; NS Non significant; n=240; Y= 10.105-0.055X +0.027 1

X +0.025 X -0.039 X +0.050 X +0.091 X +0.013 X +0.421X -0.011 X +0.103 X +0.033 X +0.070 X +0.215 X -0.081 X -0.027 X +0.096 X +0.127 X2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17

Fig. 1 : Strategy for promoting entrepreneurship through SHGs among rural women.
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and Natural Resources Analysis and prioritizing the potential 
location specific enterprises so as to identify the potential 
entrepreneurial avenues and available natural resources.

Conducting “EONRA” entrepreneurial opportunities and 
natural resources analysis : Identification of location specific 
potential enterprises is an important step to explore untapped 
potential natural resources, which is one of the important criteria 
required to assess the scope and importance of an enterprise for 
its sustainability. All the locally available natural resources, local 
manpower and skills will help in bringing out entrepreneurial 
avenues which will have bright scope for expansion and 
diversification. Conducting EONRA will act as a tool to generate 
such valuable information to identify potential entrepreneurial 
avenues in rural areas.

Prioritizing the potential location specific enterprises : 
Keeping in view of practical feasibility, economic viability, market 
potential as well as the scope and importance of each enterprise, 
priorities should be made to select more appropriate enterprises 
which will have high success rate with low gestation period. Due 
care should also be taken to view the scope for local, domestic, 
national and international demand for the products of enterprise 
to be selected for the establishment. However the interests and 
desires of the women entrepreneurs along with their latent skills 
should also be considered for the purpose. Ultimately the 
effective utilization of local talents should be given more 
importance to prioritize the enterprises.

Designing the training programmes for the selected 
potential women entrepreneurs : The third step covers the 
seven events viz., exploring the psychological gaps towards 
entrepreneurship, addressing the need for creativity and creative 
problem solving through entrepreneurship, tapping the potential 
natural resources and their effective utilization, assessment of 
needs, interests and desires of the customers, market strategies 
and promotional activities, communication networking and its 
gravity in business transactions and establishment and 
management of enterprises so as to design the training 
programmes for the selected potential women entrepreneurs.

Exploring the psychological gaps towards entrepreneurship: 
While designing the training programme for the women 
entrepreneurs, first priority should be given for their behavioural 
changes. This can be achieved by duly including the behavioural 
inputs in the curriculum. Lectures by successful entrepreneurs 
need to be arranged to build the confidence among the women 
entrepreneurs. To bridge the gaps in their desire for achievement, 
communication, self confidence, positive self concept, 
interpersonal skills etc. need to be matched to foresee them as 
successful entrepreneurs.

Addressing the need for creativity and creative problem 
solving through entrepreneurship : Innovation is the basic tool 

for entrepreneurship. To solve any problem one should think 
towards a solution which is different from the routine and will have 
a more relative advantage. All such solutions will come through 
creativity on the part of the individual. Hence, all the women 
entrepreneurs must be trained in such a way that they will come 
out with strange ideas which will have great positive impact on the 
culture of the society.

Tapping potential natural resources and their effective 
utilization : Utilization of untapped natural resources is another 
important area for entrepreneurship development. Identification 
of idle resources, both physical and human and convert them into 
a valuable goods is the success factor for any entrepreneurial 
endeavor. Hence, there is every need to train the women 
entrepreneurs towards exploring all the available natural 
resources and choosing the best way to utilize them for the benefit 
of the society as well as their own profit.

Assessment of needs, interests and desire of the customers 
: The needs, interests and desires of the customers need to be 
analyzed for identification of best entrepreneurial opportunities. 
The best sources of selecting entrepreneurial opportunities are 
the people in the society. Hence, the women entrepreneurs 
should be trained for identifying the needs, interests and desires 
of the customers in terms of their day to day activities and their 
limitations. This analysis throws light on the niche areas of 
entrepreneurial ventures and possible scope for expanding 
business. Need assessment and identification of interests and 
desires will direct the entrepreneurs for their growth and 
development.

Market strategies and promotional activities: Production and 
marketing are the two sides of the coin. More production will not 
yield desired results for the entrepreneurs. Produced goods 
needs to be channelized through proper marketing strategies to 
reach the maximum number of people with extended 
geographical boundaries. Hence, the women entrepreneurs 
need to be trained in the areas of marketing their goods along with 
appropriate promotional activities so as to increase their sale and 
aggrandize the profit over a period of time.

Communication networking and its gravity in business 
transactions : The entrepreneurs are supposed to communicate 
with a wide variety of people for diversified purposes. Starting 
from your own self to the ultimate customers, the entrepreneurs 
will be dealing with employees, raw material suppliers, 
distributors, retailers etc., for their business transactions. They 
have to adopt a unique approach in dealing all these categories of 
people. Hence, they should be trained in the areas of 
communication to achieve success in their business.

Establishment and management of enterprises : Initiating, 
maintaining and aggrandizing profit are three important phases of 
entrepreneurial success. The entrepreneurs should know how to 
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establish the business, which includes selection of business area 
followed by rising of funds, procurement of manpower, machinery 
and raw material etc. On the other side, he should also know the 
legal requirements of establishing the business and management 
policies which govern the functioning of the enterprise. Hence, it 
is essential to train the women entrepreneurs in the areas of 
establishment and management of enterprise.

Hand holding support to establish and manage the 
business: The fourth step covers the eight events viz., 
enhancing the SHG loan amounts, better access to credit 
institutions and institutional linkage, aid in goal setting and project 
report preparation, assist in designing strategies to overcome the 
competition, assist in utilization of government schemes and 
subsidies for women entrepreneurs, assist in effective utilization 
of ICT, assist in establishment, registration, resource mobilization 
and infrastructure etc., and establishing market networking and 
promotional strategies so as to provide hand holding support to 
establish and manage the business.

Enhancing the SHG loan amounts : The loan amount received 
by the women entrepreneurs of SHGs were not enough to 
operate the enterprises. The women entrepreneurs expressed 
their need for higher loan to establish a business as well as to 
foresee their goal realization. They were forced to operate low 
profile enterprises due to scarcity of funds. Hence, there is a need 
to focus on enhancing the loan amounts for SHGs for the women 
entrepreneurship.

Better access to credit institutions and institutional linkage : 
Institutional credit is the most important element for the women 
entrepreneurs to visualize their aspirations and bring them to 
reality. Proper assistance to identify and utilize the credit 
institutions in getting required credit to initiate and maintain the 
enterprise. It is also important to know different institutions which 
are associated with entrepreneurship development for getting 
available subsidies and other schemes to encourage women 
entrepreneurs.

Aid in goal setting and project report preparation : To be a 
successful entrepreneur, one has to frame their vision and set 
goals with appropriate objectives. The woman entrepreneur of 
SHG needs orientation towards the setting their goals and also 
strategies to achieve their goals. Accordingly, they need 
assistance in preparing the project report which is practically 
feasible and economically viable in the existing business 
environment.

Assist in designing strategies to overcome the competition: 
Mostly the women entrepreneurs of SHG felt that the competition 
is a threat to their business. There is every need to orient the 
women entrepreneurs of SHG to see the competition as an 
opportunity for their business. Assist them to analyze their 
strengths, weaknesses, opportunities and challenges in the 

environment. Accordingly, they need encouragement for 
designing strategies to overcome the competition. This approach 
facilitates the entrepreneurs to think positively towards success 
without fear of failure.

Assist in utilization of government schemes and subsidies 
for women entrepreneurs : To encourage women 
entrepreneurs, several schemes have been launched by 
Government of India by giving subsidies, incentives and other 
basic amenities related to their business. Policy makers can think 
towards creating awareness on the available schemes for their 
development in business. It is also suggested to bring some more 
schemes, exclusively for the women entrepreneurs of SHGs.

Assist in effective utilization of information and communication 
technologies: The present day world is digitalized and equipped 
with different ICTs to handle different activities of the business. 
Accordingly, the speed and quality output of ICT utilization has 
shown tremendous impact on the growth and development of the 
business, but most of the SHG women entrepreneurs are poor to 
their ICT utilization. Creating awareness, imparting knowledge 
and skills on different ICTs and their application is paramount 
important for the entrepreneurs. Hence, necessary programmes 
should be designed to strengthen the ICT utilization in business 
by the women entrepreneurs.

Assist in establishment, registration, resource mobilization 
and infrastructure etc. : The phase of incubation is crucial to 
bring the entrepreneurial ideas into reality. One has to struggle for 
their journey from desirous dreams to destiny, which involves 
multitasking activities. There is a need for a strong mechanism to 
assist the woman entrepreneur to start their business in terms of 
varying funds, choice of enterprise, registration, tax payment 
gateways, effective resource mobilization, establishing different 
amenities, infrastructure, machinery, manpower etc. This 
facilitates quick and assured establishment of business.

Establishing market networking and promotional strategies: 
Most women entrepreneurs are location specific and isolated in 
their business activities. There is every need to integrate different 
woman entrepreneur having same business and strategically 
arrange for an effective marketing network so as to bring value for 
their products. It is also necessary to design programmes to 
assist in creating promotional strategies so as to give wider 
publicity for their products.

Opportunities for national and international exposure for 
their products : The fifth step covers three events viz., scope for 
participation in national and international exhibitions and trade 
fairs, assisting in designing of brands and their popularization 
through advertising and quality assurance and standardization 
through institutional support so as to provide opportunities for 
national and international exposure for their products.
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Scope for participation in national and international 
exhibitions and trade fairs : The selected women 
entrepreneurs must be given opportunity to participate in different 
national and international trade fairs with due recognition to their 
products. This opportunity facilitates the women entrepreneurs to 
appraise their standards of the products and product range for 
further refinement of existing products as well as creating 
innovations to meet the population dynamics.

Assisting in designing of brands and their popularization 
through advertising : Designing of brands and logos for the 
products of an enterprise are also important indicators for growth 
and development. Catchy brand names, attractive logos, 
captions also will develop a sense of affinity and confidence 
among the customers. Further a strategic advertising of the 
enterprise as well as their products can be popularized through 
different local, state, national and international mass media with 
attractive illustrations.

Quality assurance and standardization through institutional 
support : As a part of maintaining the business, two important 
process viz., expansion and diversification lead to broadening the 
operational area of a business. In due course of time, it is 
essential to take care for maintaining the quality standards as well 
as obtaining regular quality assurance certificates which become 
mandatory for any business. In this regard, it is essential to 
maintain liaison with such agencies and institutions to update 
regularly for smooth functioning of the business.

Research and development for their business : The sixth step 
covers two events viz., identification of niche areas for growth and 
development and designing research strategies so as to 
encourage research and development for their business.

Identification of niche areas for growth and development: 
Business is a dynamic process. There is always a scope for the 
growth and development of the business through innovations 
focusing on niche areas which will give bright scope for success. 
Every domain will have its own niche areas and research in such 
areas will project the right innovations for the entrepreneurs.

Designing research strategies : Strong research and 
development activities should be carried out to upgrade the 
business activities in tune with population dynamics. Research 
strategies should be framed in such a way that there must be a 
significant difference between existing and expected innovations, 
calculated risk, balanced locus of control, committed and creative 
man power in the organization.

Brand ambassadors for women entrepreneurship : The 
seventh step covers two events viz., recognizing the 
entrepreneurial talents of women entrepreneurs through awards 
and rewards and encourage them to stimulate their fellow women 
towards entrepreneurship so as to convert them brand 
ambassadors for women entrepreneurship.

The concept of Self Help Group (SHG) acts as a driving 
force for the rural women with the ultimate objective of converting 
household women as enterprising women and encouraging them 
to enter into entrepreneurial activities. The findings of the study 
revealed that two-third of the women entrepreneurs had neutral to 
highly unfavourable entrepreneurial behaviour. So, there is dire 
need to bring them into favourable entrepreneurial behaviour. 
There is a need on the part of SHGs to augment their 
entrepreneurial capabilities by organizing need based, skill 
oriented training programmes, exhibitions, study tours and 
campaigns. Training programmes on successful management of 
the enterprise should be given to all the SHG members which will 
enable them to explore new avenues without fear of loss. 
Refresher trainings can also be organized for the SHG members 
for updating their knowledge and skills to introduce new 
technologies. Correlation analysis revealed that among the 
seventeen variables, fifteen variables had positively significant 
relationship with the entrepreneurial behaviour of women 
entrepreneurs. So these variables should be given adequate 
attention while planning the development programmes for the 
SHG women entrepreneurs. Multiple Regression Analysis 
revealed that out of 17 selected independent variables, mass 
media exposure, training received, decision making ability, 
management orientation and credit orientation had positively and 
significantly contributed to the most of the variation in 
entrepreneurial behaviour of SHG women entrepreneurs. So 
these variables should be given proper attention while framing 
any training or developmental programmes intended for the SHG 
women entrepreneurs. The designed strategy was more useful 
for the identification of potential women entrepreneurs from 
SHGs to converting them as Brand ambassadors for women 
entrepreneurship.
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